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Summary of Findings
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About this report

The PLANSPONSOR 2015 Defined Contribution (DC) Survey results incorporate the responses of 5,109
plan sponsors from a broad variety of U.S. industries. Of these 5,109 respondents, 4,406 completed
sufficient asset level and plan design information to be included in these reports. Of the 4,406: 1,438
(32.6%) are “Micro” plans (<$5 million in DC assets), 1,675 (38.0%) are “Small” plans ($5 million-<$50
million), 580 (13.2%) are “Mid” plans ($50-<$200 million), 417 (9.5%) are “Large” plans ($200 million-<$1
billion), and 296 (6.7%) are “Mega” plans (>$1 billion).

Within the survey, 249 respondents are from Manufacturing: Consumer Products. Of these Manufacturing:
Consumer respondents, 69 (27.7%) are “Micro” plans, 90 (36.1%) are “Small” plans, 37 (14.9%) are
“Mid” plans, 33 (13.3%) are “Large” plans, and 20 (8%) are “Mega” plans.

This report compares the survey responses of plan sponsors from Manufacturing: Consumer Products
with those of respondents from All Industries, which includes Manufacturing: Consumer Products.
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Overall Rankings: Top 50% industries 1n key plan areas

Participation Rate

Average Account Balance

Average Deferral Rate

Immediate Eligibility

Immediate Vesting

1 Labor Unions [89.4%] Law Firm [$198,752] Labor Unions [9.2%] Labor Unions [82.4%] Labor Unions [87.5%]

2 Pharmaceuticals [87.2%)] Utilities [$126,887] Govt: City/Municipal [8.6%)] Govt: County/State/Federal [78.3%)] Education: Higher Ed [54.2%)]

3 Credit Unions [86.8%] Aerospace/Defense [$119,082] Consulting [8%)] Govt: City/Municipal [73.9%] Chemicals/Mining [50%)]

4 | Insurance/Reinsurance [86.2%)] Consulting [$116,468] Law Firm [7.8%)] Fortune 1000 [70.8%)] Education: K-12, Preschool [50%)]
5| Research/Development[85.7%)] Fortune 1000 [$110,862] Aerospace/Defense [7.5%)] Healthcare (not for profit) [68.4%)] Pharmaceuticals [47.6%]

6 Membership Orgs [85.6%)] Accounting [$109,781] Utilities [7.4%] Education: Higher Ed [59.1%] Membership Orgs [47.2%)]

7 Chemicals/Mining [84.4%)] Engineering [$108,457] Fortune 1000 [7.4%)] Education: K-12, Preschool [58.1%)] Environmental [46.2%)]

8 Financial Services [84.1%] Membership Orgs [$107,980] Technology [7.4%] Technology [57.5%)] Law Firm [44.8%)]

9 Banking: Commercial [83.9%] Chemicals/Mining [$107,035] Engineering [7.3%] Aerospace/Defense [55.6%)] Fortune 1000 [44.6%)

10| Holding Co's/Inv Banking [83.4%)] Pharmaceuticals [$106,900] Pharmaceuticals [7.3%] Utilities [55.1%)] Aerospace/Defense [43.6%]
11 Aerospace/Defense [83.3%] Telecommunications [$106,507] Environmental [7.2%)] Chemicals/Mining [54.2%)] Hotels/Gaming [41.2%]

12 Law Firm [83.1%] Insurance/Reinsurance [$104,582] Oil & Gas/Energy [7.1%)] Pharmaceuticals [52.2%] Non-Profit Orgs [38.2%]

13 Consulting [82.8%)] Research/Development [$103,479] Education: Higher Ed [7.1%)] Non-Profit Orgs [51.1%] Insurance/Reinsurance [37%]
14 Engineering [82.4%)] Financial Services [$99,494] Telecommunications [7%)] Oil & Gas/Energy [47%)] Manufacturing: Industrial [36.5%)]
15 Accounting [81.4%)] Oil & Gas/Energy [$97,242] Consumer Services [7%] Financial Services [45.7%)] Retail [36.4%)]

16 Utilities [81.3%)] Technology [$96,980] Accounting [6.9%)] Religious Orgs/Social Svcs [44.3%)] Consulting [35.7%)]

17 Fortune 1000 [80.7%)] Holding Co's/Inv Banking [$93,976] Chemicals/Mining [6.9%)] Insurance/Reinsurance [41.5%)] Manufacturing: Consumer [35.1%)]
18 Architecture [80.7%)] Govt: City/Municipal [$93,513] Membership Orgs [6.9%)] Consulting [40.9%)] Oil & Gas/Energy [34.9%]

19 Environmental [80.4%] Healthcare (for profit) [$90,750] Research/Development [6.9%] Engineering [40.5%)] Financial Services [33.7%]
20 Telecommunications [80.4%)] Equipment [$90,691] Media/Communications [6.9%)] Telecommunications [40.4%] Business Services [32.9%]
21 Technology [80.1%] Architecture [$88,648] Financial Services [6.8%)] Research/Development [38.7%)] Holding Co's/Inv Banking [32.8%)]
22| Manufacturing: Industrial [79%)] Building/Construction [$84,138] Insurance/Reinsurance [6.6%)] Environmental [32.7%)] Banking: Commercial [32.7%]
23 Oil & Gas/Energy [78.9%] Labor Unions [$83,682] Architecture [6.6%) Manufacturing: Consumer [29.6%] | Govt: County/State/Federal [31.8%)]
24 Non-Profit Orgs [78.5%] Agriculture [$83,435] Real Estate [6.5%] Consumer Services [29.4%)] Utilities [31.5%)]
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Overall Rankings: Bottom 50% industries in key p

[dll arcas

Participation Rate Average Account Balance Average Deferral Rate Immediate Eligibility Immediate Vesting
25 Equipment [78.2%] Education: Higher Ed [$82,747] Transportation/Airlines [6.3%] Manufacturing: Industrial [29.2%)] Accounting [30.8%]
26 Education: Higher Ed [77.3%)] Manufacturing: Industrial [$80,374] Business Services [6.3%)] Automotive Manufacturing [28.3%)] Technology [30.6%]
27| Manufacturing: Consumer [77%)] Distribution [$79,695] Holding Co's/Inv Banking [6.2%)] Membership Orgs [28.1%)] Real Estate [30.6%)]
28| Media/Communications [76.9%)] Transportation/Airlines [$79,038] Agriculture [6.2%] Transportation/Airlines [27.9%)] Healthcare (for profit) [30.5%]
29 Govt: City/Municipal [76.7%] Environmental [$78,018] Banking: Commercial [6.2%)] Law Firm [27.5%] Distribution [30.5%)]
30| Automotive Manufacturing [76.7%] | Manufacturing: Consumer [$76,107] Non-Profit Orgs [6.2%] Holding Co's/Inv Banking [27.4%] Agriculture [30%)]
31|  Transportation/Airlines [75.7%)] Automotive Manufacturing [$75,759] | Automotive Dealerships/Svc [6.2%)] Architecture [27.1%)] Engineering [29.7%]
32 Wholesale [74.7%)] Wholesale [$73,952] Healthcare (for profit) [6.1%)] Accounting [26.4%)] Building/Construction [29.4%)]
33 Healthcare (for profit) [74.4%] Real Estate [$73,603] Equipment [6.1%)] Business Services [25.7%)] Telecommunications [29.3%)]
34 Business Services [74.1%)] Media/Communications [$72,193] Building/Construction [6%)] Real Estate [25.6%)] Consumer Services [29.3%)]
35 Distribution [73.5%] Banking: Commercial [$69,687] Manufacturing: Industrial [6%] Agriculture [25.5%)] Wholesale [29.1%]
36 Building/Construction [72.7%)] Business Services [$67,738] Wholesale [5.9%] Media/Communications [25%)] Govt: City/Municipal [28%)]
37| Healthcare (not for profit) [71.3%] Non-Profit Orgs [$65,742] Advertising/Marketing [5.9%)] Banking: Commercial [25%] Architecture [25.9%)]
38 Agriculture [70.9%)] Advertising/Marketing [$64,796] Hotels/Gaming [5.9%)] Hotels/Gaming [22.4%)] Religious Orgs/Social Svcs [25.5%)
39|  Advertising/Marketing [70.1%]  |Automotive Dealerships/Svc [$61,944]| Govt: County/State/Federal [5.9%] Building/Construction [21.7%)] Healthcare (not for profit) [25.3%)]
40 Real Estate [69.1%)] Hotels/Gaming [$60,681] Manufacturing: Consumer [5.8%)] Healthcare (for profit) [19.5%] Advertising/Marketing [25%)]
41| Education: K-12, Preschool [67%] Consumer Services [$59,247] Automotive Manufacturing [5.7%] Advertising/Marketing [19.4%)] Equipment [23.8%)]
42 Consumer Services [66.7%)] Credit Unions [$54,013] Healthcare (not for profit) [5.7%)] Equipment [18.8%)] Media/Communications [21.9%)]
43| Religious Orgs/Social Svcs [66.5%) | Education: K-12, Preschool [$51,700] Credit Unions [5.6%] Distribution [17.5%)] Automotive Manufacturing [20.9%]
44 Retail [64.2%)] Govt: County/State/Federal [$51,632] Distribution [5.4%)] Wholesale [16.8%)] Credit Unions [20.8%)]
45 Hotels/Gaming [62.4%] Retail [$51,266] Retail [5.4%)] Credit Unions [16.5%)] Transportation/Airlines [20.5%)]
46| Automotive Dealerships/Svc [61.8%] | Healthcare (not for profit) [$49,514] | Restaurants/Food Service [5.3%)] Retail [14.6%] Automotive Dealerships/Svc [19%)]

47

Govt: County/State/Federal [61.2%)

Restaurants/Food Service [$44,220]

Religious Orgs/Social Svcs [5.3%)]

Restaurants/Food Service [12.8%)]

Restaurants/Food Service [18.2%)]

48

Restaurants/Food Service [51.1%)]

Religious Orgs/Social Svcs [$39,468]

Education: K-12, Preschool [5.1%)]

Automotive Dealerships/Svc [4.8%]

Research/Development [17.4%)]
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Plan Types and Design Features
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What type of DC plan does your organization offer?

Manufacturing: Consumer Products
Micro Small Mid Large | Mega Micro Small Mid Large Mega
Plantype | Overall | o | (s5-<ssomm) | (s50-<s200mm) | (5200818) | (>818) | OVErall | (<ssmmy | (s5-<s50Mm) | (850-<5200mm) | (5200818) | (>$18)
401(k) 87.6% | 91.6% 87.7% 81.7% 81.1% |86.9% | 98.8% | 100.0% 97.8% 97.3% 100.0% | 100.0%
403(b) 10.5% | 6.9% 9.4% 16.6% 18.1% | 131% | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
457 9.4% 3.9% 8.9% 13.1% 209% |17.8% | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Pt";ﬂzie 29% | 15% | 28% 4.2% 54% | 46% | 04% | 00% | 0.0% 0.0% 0.0% | 5.0%
Profit Sharing | 19.4% | 17.1% 20.9% 22.1% 21.7% | 13.5% | 22.5% | 23.2% 18.9% 24.3% 30.3% 20.0%
ESOP 4.0% 1.6% 4.0% 4.4% 7.2% 11.6% | 6.0% 1.4% 2.2% 8.1% 15.2% | 20.0%
KSOP 0.4% 0.1% 0.4% 0.2% 0.3% 2.3% | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Nonqualified
Deferred 0 0 0 0
Compensation 10.2% | 0.9% 5.5% 16.1% 32.3% |452% | 15.3% | 0.0% 4.4% 27.0% 39.4% 55.0%
(NQDC)
SEP 0.4% 0.4% 0.3% 0.7% 0.0% 0.8% | 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
SIMPLE IRA | 0.6% 0.8% 0.4% 0.7% 0.3% 0.0% | 0.4% 1.4% 0.0% 0.0% 0.0% 0.0%
Other 3.5% 2.0% 3.0% 4.1% 8.8% 6.2% | 2.0% 2.9% 3.3% 0.0% 0.0% 0.0%
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Does your organization offer any of these additional
workplace retirement/savings plans?

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega overall Micro Small Mid Large | Mega
(<85MM) | ($5-<650MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<85MM) | (85-<850MM) | ($50-<$200MM) | ($200-81B) | (>$1B)
P?:r‘:'r(‘.?fagﬁigigtl) 212% | 129% | 17.6% 24.7% 420% |50.6% | 254% | 145% | 18.0% 29.7% 54.5% | 40.0%
Defined Benefit
Plan (Cash 48% | 16% 1.8% 5.1% 137% | 263% | 32% | 00% | 0.0% 5.4% 9.1% | 15.0%
Balance)
Defined Benefit
Plan (Hybrid/ | 16% | 1.1% 0.4% 1.5% 47% | 82% | 12% | 00% | 0.0% 2.7% 0.0% | 10.0%
Other formula)
Equity
Compensation | 64% | 1.2% 3.0% 9.6% 194% |286%| 81% | 0.0% | 45% 13.5% 24.2% | 15.0%
(e.g., Stock) Plan
:;ﬂthmia(‘l’_"gg:) 373% | 257% | 36.4% 45.4% 547% | 631% | 39.5% | 23.2% | 32.6% 51.4% 63.6% |65.0%
Retggﬁe';'ifsa'th 98% | 17% | 4.8% 158% | 30.6% |40.8% | 133% | 14% | 4.5% 135% | 394% |50.0%
g:jn%z"gﬂ]i 60% | 17% | 55% 10.5% 132% | 11.4% | 44% | 0.0% | 6.7% 2.7% 6.1% | 10.0%
NONE - Do not
offerany ofthese | 42.8% | 61.1% | 45.6% 25.8% 11.9% | 75% | 42.3% | 652% | 43.8% 32.4% 15.2% | 20.0%
benefits
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Have you bundled administration of your DB and
DC plans with a single provider?

All Industries Manufacturing: Consumer Products

Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large | Mega

(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<650MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

Yes 345% | 401% | 37.7% 29.5% 27.8% | 34.8% | 43.3% | 40.0% |  50.0% 41.7% 44.4% | 36.4%
No - our DB
plan is

maag;g?gntiy 389% | 26.9% | 41.3% AT4% | 42.9% | 354% | 31.3% | 200% | 37.5% 33.3% 27.8% | 36.4%
provider than
our DC plan
No - our DB

m‘;ﬁ’;jly 17.7% | 5.6% 11.3% 20.5% 28.8% | 28.5% | 17.9% | 10.0% 6.3% 25.0% 27.8% | 18.2%
administered

unsure /| g gor | 27.40 9.7% 2,69 05% | 13% | 7.5% | 30.0% 6.3% 0.0% 0.0% | 9.1%

Don'tknOW . /0 d A) . 0 8 /0 .50 . 0 & 0 5 0 8 0 8 0 5 0 5 0
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Do you provide a Roth contribution option?

All Industries Manufacturing: Consumer Products
A Micro Small Mid Large | Mega Overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<850MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)
Yes 62.0% | 59.0% 62.0% 65.1% 61.6% | 69.7% | 59.2% | 58.2% 65.5% 55.6% 51.5% | 55.0%
No 38.0% | 41.0% 38.0% 34.9% 38.4% | 30.3% | 40.8% | 41.8% 34.5% 44.4% 48.5% | 45.0%

For use by John Hancock only.
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Is your DC plan a “Safe Harbor” plan?

All Industries Manufacturing: Consumer Products
overall Micro Small Mid Large | Mega overall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<6200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
Yes | 49.0% | 60.7% 46.3% 42.2% 38.6% | 39.8% | 48.6% | 54.0% 46.8% 37.1% 50.0% 61.1%
No | 51.0% | 39.3% 53.7% 57.8% 614% | 60.2% | 51.4% | 46.0% 53.2% 62.9% 50.0% 38.9%
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If so, which of the following Safe Harbor matching

formulas have you adopted?
Manufacturing: Consumer Products
Overall Micro Small Mid L;Zro%e Mega Overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) ($1B)' (>$1B) (<S5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
Basic: 100% on
first 3%: 50% on | 25.9% | 28.6% | 26.6% 21.9% 195% | 205% | 284% | 32.0% | 32.4% 23.1% 25.0% |18.2%
next 2%
. 0
E:?i?:tc:s/HOO/o 9.7% | 104% | 84% 8.7% 122% | 125% | 14.7% | 200% | 13.5% 15.4% 6.3% |18.2%
0
. 0
Enhanced: 100% | 650 | 569 | 6.7% 6.0% 81% | 91% | 49% | 00% | 54% 0.0% 12.5% | 9.1%
on first 5%
. 0
E:?if;‘tcg%m“’ 6.9% | 4.8% 5.8% 6.6% 122% | 21.6% | 59% | 40% | 2.7% 15.4% 0.0% |18.2%
Auto Enrollment
. 0
;{;’;‘;“ﬂ;ggtﬁg‘; 47% | 18% | 4.6% 9.8% 89% | 9.1% | 7.8% | 00% | 54% 15.4% 18.8% | 9.1%
next 5%
Non-elective
;ﬁgm‘;‘ggor 26.1% | 30.6% | 27.7% 23.5% 13.8% | 8.0% | 16.7% | 28.0% | 16.2% 15.4% 63% | 9.1%
flexible option 3%
Other 148% | 98% | 16.0% 208% | 228% | 182% | 18.6% | 8.0% | 21.6% 15.4% 313% [18.2%
Unsure/Don'tknow | 5.3% | 8.4% 4.1% 2.7% 24% | 11% | 29% | 80% | 27% 0.0% 0.0% | 0.0%
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Does the plan include a loan provision?

Manufacturing: Consumer Products
overall Micro Small Mid Large Mega overall Micro Small Mid Large Mega
(<§5MM) | ($5-<$50MM) | ($50-<$200MM) = ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B)
Yes 80.7% @ 73.8% 80.3% 86.3% 906% 91.9% 832% @ 69.4% 78.4% 100.0% 100.0% = 90.0%
No 19.3%  26.2% 19.7% 13.7% 94%  81% 16.8%  30.6% 21.6% 0.0% 0.0% 10.0%
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If loans are offered, what % of plan participants
have outstanding loans?

Manufacturing: Consumer Products
overall Micro Small Mid Large | Mega overall Micro Small Mid Large Mega
(<§5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) = (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B)
Average | 14.3% @ 10.3% 14.3% 17.2% 18.4% 19.7% 191% @ 10.9% 18.8% 21.1% 25.4% 24.3%
Median 12.0% @ 6.0% 12.0% 15.0% 18.0% 20.0% 19.0% @ 10.0% 18.0% 18.8% 25.0% 25.5%
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Does your plan allow separated employees to
continue to make loan payments after termination?

Manufacturing: Consumer Products
Overal Micro Small Mid Large | Mega Overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) = ($50-<$200MM) | ($200-$1B) = (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
Yes - feature has
Itrfsgnﬂgmgdb; 204% 81% | 13.9% 31.2% A75%  494%  223% 125%  14.1% 222%  424% 44.4%
our plan
No - feature is
not available and
we havenot | 60.7% @ 59.2% 71.8% 58.0% 441%  37.6% @ 60.2% @ 50.0% 71.8% 69.4% 455% 50.0%
discussed
adding it
No - our plan
requires
repayment at
term\'ﬂ'/‘:t:ig’b“t 45% @ 48%  3.9% 4.2% 49%  59%  39%  21%  2.8% 83%  61%  0.0%
considering
adding this
feature
No - our plan
doesnothavea | 1.1% @ 2.3% 0.6% 0.7% 0.3% 04% @ 15% @ 4.2% 1.4% 0.0% 00% | 0.0%
loan provision
Don't know 13.2% = 25.5% 9.7% 5.9% 3.2% 6.8% 121%  31.3% 9.9% 0.0% 6.1%  5.6%
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Average loan balance for participants with
open/outstanding loans:

Manufacturing: Consumer Products

Micro Small Mid Large Mega overall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM)  ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

Overall

Average @ $8,860 $7,516  $9,235 $9,675 $9,363  $10,216 $7,015 $4,808  $6,526 $6,921 $9,404  $8,345

Median =~ $7,700 = $5,000  $8,000 $8,592 $8,526  $9,025 = $6,694 = $3,611 $6,064 $6,700 $8,771 $7,800
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Which of the following in-service distribution
options are allowed by your plan document?

Manufacturing: Consumer Products

Overall Micro Small Mid Large @ Mega Overall Micro Small Mid Large Mega

(<§5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B) (<$5MM)  ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B)

W;'ﬁ;‘::wg’ls 905% 885%  90.5% 923% | 935%  96.0% 90.0% 845%  89.3% 94.3% 939%  94.7%
Distributions

connectedto  73.6% @ 657% @ 74.7% 80.7% 790% 83.9% 764%  759%  76.2% 74.3% 69.7% = 94.7%
specific age
Distributions to

aciveduly 59 g0 9909 | 28.2% 38.1% 42.0%  49.6% 28.8%  10.3% 31.0% 48.6% 304% | 21.1%

m|||tary (HEART o 0 q 0 . 0 o 0 . 0 o 0 o 0 o 0 o 0 o 0 J 0 o 0

Act)

Distribution of

rf‘:(')"r;v‘;:;z‘at: 327%  242% | 27.4% 42.4% 526% 57.7% 319% @ 155% @ 29.8% 34.3% 394% | 73.7%
employer

agg";:;‘g%ﬂ;’:s 16.9% 10.7%  11.8% 195%  319% 52.0% 205%  69% @ 16.7% 20.0% 36.4% | 52.6%

g::jr:;faerfg:; 59%  53% | 4.4% 5.9% 9.0%  145% 66% @ 34% 1.2% 11.4% 30%  36.8%
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If hardship withdrawals are offered, what % of plan
participants have made hardship withdrawals in the

past year?

All Industries Manufacturing: Consumer Products

overall Micro Small Mid Large Mega overall Micro Small Mid Large Mega

(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-§1B) = (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B)

Average | 1.6% 1.1% 1.4% 2.1% 2.5% 2.6% 2.4% 1.2% 2.1% 4.1% 3.8% 2.6%
Median 0.5% 0.0% 0.5% 1.0% 1.0% 1.8% 1.0% 0.0% 1.0% 2.0% 2.0% 2.0%
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“Auto’ Features
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Do you use automatic enrollment?

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) (>$1B)
Yes 411% | 22.0% 41.5% 59.4% 63.7% | 65.6% | 54.2% | 25.4% 45.5% 75.0% 87.9% 90.0%
No 55.7% | 71.3% 56.3% 40.2% 35.7% | 33.6% | 42.5% | 68.3% 51.1% 25.0% 12.1% 5.0%
Unsure | 3.2% 6.8% 2.2% 0.4% 0.5% 08% | 33% | 6.3% 3.4% 0.0% 0.0% 5.0%
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When you implemented auto enrollment, which
employee groups were included in the rollout?

Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large | Mega
(<$5MM) | (85-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)
'i%‘“;{of;;‘;f 85.9% | 758% | 862% | 874% | 914% |90.4% | 87.6% |688% | 875% | 926% | 929% |889%
Existing
employees not | 28.3% | 30.2% 28.4% 34.4% 227% |21.7% | 341% | 31.3% | 30.0% 48.1% 35.7% | 22.2%
enrolled in plan
Existing
employees
enrolled in plan
but contributing | 13.5% | 8.3% 13.0% 18.0% 15.0% |[133% | 233% | 188% | 25.0% 29.6% 214% | 16.7%
below the
default rate (opt-
out auto-boost)
Existing
employees
enrolledinplan | 1.7% | 2.6% 1.6% 1.7% 0.9% 1.8% 3.1% 0.0% 0.0% 7.4% 3.6% | 5.6%
but not invested
in the QDIA
Other 6.0% | 8.3% 5.8% 4.4% 52% | 6.6% 3.9% 6.3% 2.5% 0.0% 3.6% | 11.1%
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Which (1f any) of the following types of “re-enrollment”
did your plan take in the past 12-18 months?

Manufacturing: Consumer Products

Micro Small Mid Large | Mega vl Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

Overall

Re-enrolled
employees not
participating in

the plan

13.0% | 11.5% 12.0% 14.1% 14.5% [16.9% | 19.0% | 9.1% 21.4% 25.0% 18.5% | 16.7%

Re-enrolled
participants
saving below the | 6.5% 2.5% 6.4% 9.4% 9.0% 6.6% | 11.7% 4.5% 11.9% 10.7% 14.8% | 16.7%
default deferral
rate

Re-enrolled
participants not
investedinthe | 1.8% 1.7% 1.0% 2.4% 2.7% 3.6% 3.6% 4.5% 0.0% 3.6% 7.4% 5.6%

default
investment

We have not
attempted to re-
enroll any 84.5% | 87.2% 85.6% 82.1% 824% |81.3% | 76.6% | 86.4% 73.8% 71.4% 74.1% | 83.3%
employees/
participants
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How frequently does (or do you expect) your
organization use re-enrollment campaigns?

Manufacturing: Consumer Products

Overall Micro Small Mid Large | Mega vl Micro Small Mid Large | Mega

(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) [ (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

Annually 39.3% | 40.4% 44.3% 34.4% 42.2% | 25.8% | 46.9% | 66.7% 54.5% 37.5% 571% | 0.0%

Every other year | 9.2% 7.7% 9.4% 11.5% 6.7% 9.7% | 125% | 33.3% 9.1% 25.0% 0.0% 0.0%

Other frequency | 14.9% | 11.5% 12.3% 18.0% 15.6% | 22.6% | 9.4% 0.0% 0.0% 0.0% 14.3% | 66.7%
Not applicable -

our re-enroliment| 40 oor | 4049 | 34.0% 36.1% 356% | 41.9% | 31.3% | 0.0% | 36.4% 37.5% 28.6% | 33.3%
campaign was a
one-time event
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Who 1s included in re-enrollment campaigns?

Manufacturing: Consumer Products
overall Micro Small Mid Large | Mega

Micro Small Mid Large
(<S5MM) | (§5-<S50MM) | (850-<5200MM) | (5200-818) | (>518) | CVEral

Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B)

(>$1B)
Only those

employees/
participants who
have opted | 45 no | g30, | 10.5% 14.5%

out/made
elections more
than one year
ago

73% | 6.7% | 6.7% 0.0% 10.0% 0.0% 14.3% | 0.0%

All employees/
participants
meeting the 80.3% | 83.3% 81.1%

76.4% 85.4% | 73.3% | 86.7% | 100.0% | 90.0% 100.0% 57.1% 100.0%
campaign criteria
(no filter)

Only those
employees/partic
ipants who have
opted out/made | 3.0% | 2.1% 3.2% 1.8% 0.0% | 10.0% | 0.0%
elections more

than two years
ago

0.0% 0.0% 0.0% 0.0% | 0.0%

Other 6.7% 6.3% 5.3%

7.3% 7.3% [10.0% | 6.7% 0.0%

0.0% 0.0% 28.6% | 0.0%
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What is the default investment for automatic

enrollment?
Manufacturing: Consumer Products
Overall Micro Small Mid Large Mega Overall Micro Small Mid Large Mega
(<S5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-81B) | (>$1B) (<S5MM) | ($5-<$50MM) | ($50-<6200MM) | ($200-$1B) (>$1B)
Retail Target-
Date Fund | 302% = 18.8% @ 32.6% 37.8% 316% 232% 291%  200% = 23.7% 33.3% 41.4% | 22.2%
(Active)
Retail Target-
Date Fund | 214%  119% = 18.2% 20.9% 304% 357% 27.6%  133%  15.8% 29.6% 31.0% | 55.6%
(Indexed)
Custom Target- | 1o 6 g9, 7.7% 11.1% 122% 19.0% 126% 6.7% 13.2% 11.1% 13.8%  16.7%
Date Fund
Risk-based
. 49% | 54% 4.9% 7.1% 34% | 24%  T4% @ 6.7% 10.5% 11.1% 34% | 0.0%
Lifestyle Fund
Balanced Fund = 11.3% = 16.5% = 14.1% 9.5% 63%  36% 39%  0.0% 7.9% 7.4% 00% | 0.0%
;f;g;?g’}f;'cyt 69% 115%  6.9% 4.1% 6.8% | 48% 102%  333%  10.5% 7.4% 34% | 5.6%
Stable Value
43% | 8.0% 4.9% 2.4% 34%  12%  47% @ 6.7% 10.5% 0.0% 34% | 0.0%
Fund / GIC
Money Market
i 41% | 134%  41% 1.0% 08% | 00% 24%  6.7% 5.3% 0.0% 0.0% | 0.0%
Other 70% = 8.0% 6.6% 6.1% 55% 10.7% 24% @ 6.7% 2.6% 0.0% 34% | 0.0%
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What i1s the default deferral rate as a percentage of
the employee’s salary?

Overall Micro Small Mid Large Mega vl Micro Small Mid Large Mega

(<$5MM) | ($5-<850MM) | ($50-<$200MM) | ($200-$1B) |  (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

1% 5.1% 8.6% 6.0% 1.0% 4.3% 4.9% 6.2% | 12.5% 10.3% 3.7% 3.4% 0.0%
2% 8.6% 9.4% 9.3% 7.6% 8.2% 7.3% 10.9% | 25.0% 7.7% 7.4% 10.3% 11.1%
3% 45.0% | 46.6% 48.0% 44.8% 40.5% 37.8% | 48.1% | 31.3% 61.5% 44.4% 448% | 44.4%
4% 12.1% 9.0% 11.3% 13.8% 15.9% 122% | 13.2% | 12.5% 7.7% 18.5% 17.2% 11.1%
5% 10.9% 8.6% 8.9% 14.8% 10.8% 14.6% 8.5% | 0.0% 7.7% 22.2% 6.9% 0.0%
6% 13.9% | 12.0% 12.7% 12.8% 17.2% 183% | 124% | 18.8% 5.1% 3.7% 172% | 27.8%
>6% 3.7% 3.8% 3.1% 5.2% 3.0% 4.3% 08% | 0.0% 0.0% 0.0% 0.0% 5.6%
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Does your plan offer “auto escalation” (1.e.,
automatic deferral increases)?

Manufacturing: Consumer Products

Overall Micro S(?:" ggg Large | Mega vl Micro Small Mid Large Mega

(<$5MM) <$50MM) | <§200MM) ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) ($200-$1B) | (>$1B)

No 61.7% | 73.7% | 66.7% 48.5% 38.5% | 28.2% | 45.8% | 62.3% 60.0% 27.0% 121% | 15.0%
Yes - but
participation is

Vg;“r:fj;igt’;d 164% | 87% | 142% | 229% | 319% | 347% | 165% | 11.6% | 12.2% 18.9% 33.3% | 20.0%
must opt in to
auto escalation

Yes -

participants are
defaulted into
auto escalation
at time of

enroliment 16.5% | 6.0% 16.1% 27.3% 28.8% | 351% | 32.5% | 10.1% 25.6% 94.1% 94.5% | 65.0%
unless they opt
out; all other
participants can
optin atany

time
Unsure 54% | 11.7% 3.0% 1.3% 0.8% 19% | 52% | 15.9% 2.2% 0.0% 0.0% 0.0%
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Participation and Eligibility
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What 1s the participation rate in your DC plan
among eligible employees?

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)
Average = 77.1% | 73.1% 78.5% 79.2% 80.3% 80.5% 77.0% 66.7% 79.0% 79.9% 83.0% 88.0%
Median  84.0% | 80.0% 85.0% 86.0% 86.0% 88.0% 82.0% 70.0% 84.0% 85.0% 87.0% 92.0%
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Average Participant Account Balance:

All Industries Manufacturing: Consumer Products

Micro Small Mid Large Mega overall Micro Small Mid Large Mega

Overall | coum) | (55.<850MM) | (§50-<5200MM) | (5200-518)  (>$1B) (<$5MM) | ($5-<850MM) | ($50-<6200MM) | ($200-81B) | (>$1B)

Average $86,326 $69,868 = $87,820 $95,709 $95,224  $119,055 $76,107 $56,535  $75,739 $70,086 $83,986 | $122,375

Median $68,316 $50,000  $69,607 $78,553 $85,200 $106,187 $60,650 $50,000  $57,196 $53,000 $88,947  $115,994
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Average Contribution/Deferral Rate Among Active
Participants:

All Industries Manufacturing: Consumer Products

ol Micro Small Mid Large | Mega onel Micro Small Mid Large Mega

(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) (>$1B)

Average = 6.4% 6.1% 6.1% 6.8% 73% 76% 5.8% 5.1% 5.6% 5.7% 6.7% 7.3%
Median | 6.0% 5.0% 6.0% 6.6% 70% 76% 5.9% 5.0% 5.9% 5.1% 6.8% 7.2%
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When are full-time employees eligible to participate
in the plan?

Manufacturing: Consumer Products

S Micro Small ':g;g Large | Mega Overall Micro Small Mid Large Mega

(<§5MM) | ($5-<$50MM) <$£00|v-uv|) ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

'”;;”f:';tree'y 34.9% | 175% | 273% | 536% | 719% |81.8%| 206% | 116% |  11.2% 50.0% 60.6% | 85.0%

vafr‘]'tr;]: 26.2% | 22.0% | 33.0% 273% | 205% |14.3% | 32.8% | 232% |  43.8% 30.6% 364% | 15.0%

Afrfgringi 12.8% | 165% | 15.1% 9.0% 26% | 16% | 16.2% | 18.8% | 24.7% 11.1% 3.0% 0.0%
After 7 to 11

monthsof | 15% | 22% | 1.9% 0.4% 03% | 0.0% | 2.0% | 4.3% 2.2% 0.0% 0.0% 0.0%
employment

:‘;;g;;re‘r’]‘l 23.6% | 406% | 21.6% 9.5% 42% | 16% | 18.6% | 40.6% |  16.9% 8.3% 0.0% 0.0%
After more

than 1yearof | 1.0% | 13% | 1.1% 0.2% 05% | 0.8% | 08% | 1.4% 1.1% 0.0% 0.0% 0.0%
employment
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Employer Match
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Does your organization offer a matching
contribution™ to participant accounts?

All Industries Manufacturing: Consumer Products

overall Micro Small Mid Large Mega overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)

Yes 75.1% | 66.9% 76.5% 78.7% 828% |91.5% | 82.3% | 66.7% 83.3% 89.2% 93.9% [100.0%
No 24.1% | 31.4% 23.2% 20.7% 16.7% 85% | 16.9% | 30.4% 16.7% 10.8% 6.1% | 0.0%
Unsure | 0.8% 1.7% 0.3% 0.6% 0.5% 00% | 0.8% 2.9% 0.0% 0.0% 0.0% | 0.0%

*NOTE: A matching contribution requires a participant contribution that is “matched” by the employer
up to some defined limit (i.e., 50% match on first 6% of salary, dollar-for-dollar up to $1000, etc.).
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Does your organization offer a non-elective or profit
sharing contribution™ to participant accounts?

All Industries Manufacturing: Consumer Products

Overall | Micro Small Mid Large Mega |y opq | Micro Small Mid Large | Mega
(<85MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)

Yes 48.2% | 42.7% 50.6% 53.1% 51.9% 475% | 50.0% | 38.1% 46.6% 55.6% 60.6% | 75.0%
No 48.3% | 50.7% 47.0% 44.6% 47.9% 51.0% | 45.8% | 49.2% 52.3% 44.4% 39.4% | 20.0%
Unsure | 3.5% 6.6% 2.4% 2.4% 0.3% 1.6% 4.2% | 12.7% 1.1% 0.0% 0.0% 5.0%

*NOTE: These contributions generally do NOT require participant contributions.
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If you provide a match, please select the option that
most closely relates to your match formula:

Manufacturing: Consumer Products

Micro Small Mid Large | Mega Micro Small Mid Large Mega

Match | Overall (<85MM) | ($5-<850MM) | ($50-<§200MM) | ($200-$1B) | (>$1B) Overall (<85MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
More than

100%0f 0 0 0 0 0 0 0 0 0 0 0 0

first 6% of 7.8% 8.6% 7.3% 7.5% 5.4% 10.0% | 6.0% | 11.6% 8.3% 0.0% 0.0% 5.0%
salary
ot

é%ég;gf; 1.8% | 11.7% 10.0% 11.4% 14.0% |18.7% | 7.0% | 4.7% 2.8% 12.1% 3.2% 25.0%
51%-99% of

first 6% 21.7% | 25.3% 25.6% 29.4% 325% | 37.0% | 35.7% | 32.6% 30.6% 27.3% 51.6% | 50.0%
of salary
50% of first

6% 21.2% | 19.5% 22.3% 25.9% 20.7% | 14.8% | 24.6% | 16.3% 23.6% 42.4% 226% | 20.0%
of salary
Less than

50% of first | 23.3% | 26.6% 27.1% 18.2% 17.5% | 9.6% | 20.1% | 27.9% 25.0% 15.2% 16.1% 0.0%
6% of salary

Other 82% | 8.4% 7.8% 71.7% 9.9% 10.0% | 6.5% | 7.0% 9.7% 3.0% 6.5% 0.0%
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If you provide a match, how frequently are
matching contributions made to plan participants?
Manufacturing: Consumer Products
Micro Small Mid Large Mega Micro Small Mid Large Mega
Overall Overall
(<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

Annually | 14.4% | 16.6% 15.0% 13.1% 10.3% | 10.6% | 11.5% | 22.4% 6.7% 12.1% 9.7% 5.0%
Quarterly 2.5% 1.7% 2.6% 3.9% 1.6% 47% | 19% | 2.0% 2.7% 3.0% 0.0% 0.0%
Monthly 5.5% 7.6% 5.1% 3.6% 3.8% 51% | 1.0% | 0.0% 1.3% 3.0% 0.0% 0.0%
Twice

r’:ﬁ;‘mg“ 16.9% | 19.2% | 16.6% 162% | 160% | 11.9% | 63% | 82% | 4.0% 12.1% 32% | 5.0%
year)
Biweekly (26

timesper | 435% | 394% | 43.6% 47.5% 48.0% | 46.4% | 44.7% | 34.7% 53.3% 42.4% 48.4% 35.0%
year)

Weekly 9.1% | 12.2% 10.4% 5.3% 5.0% 21% | 16.8% | 22.4% 21.3% 9.1% 12.9% 5.0%
Varies (by

employee

di?flgri’nt 4.5% 1.6% 3.8% 5.3% 8.8% 11.9% | 10.1% | 6.1% 4.0% 9.1% 16.1% 35.0%
payroll
periods, etc.)

Other 3.5% 1.6% 2.9% 5.1% 6.6% 72% | 7.7% | 4.1% 6.7% 9.1% 9.7% 15.0%
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Excluding limits imposed by the Department of
Labor, does your plan have a hard-dollar cap on

matching contributions?

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega onerl Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-§1B) | (>$1B)
Yes 85% | 5.7% 8.7% 8.2% 1.9% |13.9% | 10.0% | 6.8% 12.3% 12.1% 9.7% 5.0%
No 91.5% | 94.3% 91.3% 91.8% 88.1% |86.1% | 90.0% | 93.2% 87.7% 87.9% 90.3% | 95.0%
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Does your plan include a provision to “true up”
matching contributions™?

All Industries Manufacturing: Consumer Products
overall Micro Small Mid Large | Mega overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)
Yes 30.5% | 17.3% 28.0% 45.0% 47.5% | 46.2% | 30.4% | 10.4% 25.3% 45.5% 54.8% | 35.0%
No 51.3% | 48.8% 56.2% 49.6% 46.9% | 45.8% | 50.2% | 43.8% 56.0% 51.5% 38.7% | 60.0%
Unsure | 18.2% | 34.0% 15.8% 5.3% 57% | 81% | 19.3% | 45.8% 18.7% 3.0% 6.5% 5.0%

*A “true up” match can be used to restore matching contributions “lost” when a patrticipant
reaches the annual contribution limit prior to year-end and thus foregoes the opportunity to
make additional contributions that would otherwise have been matched. In such situation, a
plan may elect to “true up” the employer matching contribution.
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What percentage of active participants are deferring
enough salary to take full advantage of the
maximum employer match?

Manufacturing: Consumer Products

Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega

(<$5MM) | (85-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<85MM) | (85-<§50MM) | ($50-<6200MM) | (5200-$1B) | (>$1B)
All or nearly all

participants | 23.3% | 33.0% | 20.8% 165% | 17.1% |184% | 155% | 22.7% | 17.8% 9.4% 129% | 5.0%
(90% or more)

(;/g;:?raﬁggg) 26.6% | 19.1% | 27.3% 29.6% | 33.3% |38.6%| 28.0% | 182% | 28.8% 40.6% 355% | 15.0%
More than

i‘r’]‘;fggémtfgf 26.3% | 195% | 26.8% 325% | 34.0% |29.8% | 305% | 250% | 30.1% 21.9% 29.0% | 60.0%
less than 75%)
Less than

i‘é;aggoﬁomﬁf 155% | 15.2% | 17.4% 153% | 124% |114% | 195% | 205% | 15.1% 25.0% 226% | 20.0%
less than 50%)
A minority

(between 10% | 4.9% | 58% | 5.7% 4.7% 19% | 18% | 40% | 68% | 55% 3.1% 00% | 0.0%
and 25%)

Very few (<10%) | 34% | 7.5% | 2.1% 1.5% 13% | 00% | 25% | 68% | 2.7% 0.0% 00% | 0.0%
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How long before participants are 100% vested 1n the
match?

Manufacturing: Consumer Products

Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large = Mega
(<$5MM) | ($5-<$50MM) | ($50-<§200MM) = ($200-$1B) = (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) = (>$1B)
'mjni‘;:fr;ee'ﬁt"” 33.7% 315%  314% 37.1% 406%  39.0% 351% 30.6%  30.7% 42 4% 419%  40.0%
6months | 0.6% = 0.9% 0.6% 1.0% 00%  04% 05%  2.0% 0.0% 0.0% 0.0% | 0.0%
1 year 31% | 35% | 2.3% 2.2% 38% | 64% 29% @ 4.1% 2.7% 3.0% 32% | 0.0%
2 years 44%  2.2% 3.7% 7.0% 66% @ 89%  63%  0.0% 4.0% 9.1% 65% | 25.0%
3years | 125% 79% | 10.6% 14.9% 214%  233% 12.0% 61%  10.7% 18.2% 161% | 15.0%
4 years 35% @ 3.4% 3.0% 5.5% 35% | 34%  29% @ 41% 1.3% 3.0% 65% | 0.0%
Syears | 225% 253%  23.8% 21.2% 157%  16.1% 231% 367%  22.7% 18.2% 12.9% | 15.0%
Gyears  17.8% 21.8% = 23.0% 10.8% 75% | 25% 16.3% @ 143%  26.7% 6.1% 129%  5.0%
7 years 17%  3.1% 1.5% 0.2% 09%  00% 10% = 2.0% 1.3% 0.0% 0.0% = 0.0%

Aft th
e;r;]g;fs N 02%  05%  01% 0.0% 00%  00% 00% 00%  0.0% 0.0% 00%  0.0%
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Plan Investments
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Do you currently offer any of the following types of

investment options in your plan?
Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega
(<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B) (<§5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B)  (>$1B)
Target-Date Funds | 75.4% @ 66.9% 76.0% 81.5% 83.0% | 87.6%  759% 69.5% 72.3% 73.0% 87.9% 95.0%
Target-Risk Funds
(i.e., "growth", 41.7% @ 54.8% 44.0% 34.1% 214%  131% 33.6% @ 52.5% 36.1% 40.5% 6.1% | 0.0%
"conservative", etc.)
Balanced Funds = 71.5% @ 73.0% 74.3% 69.7% 69.2%  55.0% 72.8% @ 78.0% 78.3% 67.6% 60.6%  65.0%
Professionally
Managed Accounts = 30.6% = 28.1% 30.8% 27.7% 314%  446% 332% 32.2% 34.9% 35.1% 24.2% | 40.0%
(for participants)
Money Market Fund  62.0% @ 63.9% 64.0% 60.4% 56.8% | 52.2% 54.3% 62.7% 57.8% 45.9% 455% 45.0%
Employer Stock 77% @ 1.8% 3.4% 7.4% 211%  41.0% 121% @ 1.7% 4.8% 8.1% 36.4% 40.0%
Stable Value Funds  59.3% @ 41.3% 63.4% 70.1% 76.2% 70.5% 64.7% 35.6% 71.1% 70.3% 90.9% 70.0%
Real Estate / REITS | 26.0% = 22.3% 28.6% 29.1% 265% | 211% 21.6% 18.6% 27.7% 13.5% 30.3% @ 5.0%
Alternative
investments (hedge 6o, 549, 459 4.6% 30% | 60% 22% 51% | 12% 27%  00%  00%
funds, private
equity, etc.)
SOCia”y 0 0 0 0, 0, 0, 0, 0, 0 0 0 0
) 10.3%  10.5% 9.2% 10.4% 127% 124% 26% @ 1.7% 3.6% 0.0% 0.0% 10.0%
Responsible Funds
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How many investment options are offered in your
defined contribution plan?*

All Industries Manufacturing: Consumer Products

Average

5.3

How many indexed

6.5

funds are offered?

5.2

44

4.4

5.7

4.5

4.6

4.5

4.1

43

Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega

(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

Average | 21.3 23.5 215 19.4 19.4 189 | 18.0 213 18.8 16.0 16.5 13.7
Median 18.0 20.0 19.0 18.0 17.0 15.0 | 16.0 19.0 17.0 16.0 14.0 14.0

4.8

Median

4.0

4.0

3.0

4.0

4.0

4.0

4.0

4.0

3.5

4.0

)

5.0

* Target-date fund families/series are counted as one investment option.
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What is the average number of investment options
held by your DC plan participants?

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega oOverall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-§1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
Average 5.2 5.7 5.3 51 4.5 4.2 5.0 6.1 5.6 4.4 4.0 34
Median 4.0 5.0 4.6 4.0 4.0 4.0 4.0 5.0 4.2 4.0 3.6 3.0
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Which investment vehicles 1s your organization
currently using 1n its DC plan?

Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<§50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B) (<§5MM) | ($5-<§50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)
Mutual Funds | 91.7% | 89.8% 93.2% 95.3% 94.4% | 80.6% | 93.1% | 96.4% | 90.6% 97.3% 90.9% | 90.0%
Separate 0, 0, 0, 0, 0, 0 0, 0 0, 0, 0, 0,
Accounts 20.5% | 22.2% 19.5% 13.6% 15.0% | 39.9% | 199% | 214% | 24.7% 8.1% 12.1% | 30.0%
Collectve | 400 | 72% | 83% 145% | 30.0% | 565% | 21.6% | 54% | 15.3% 189% | 455% | 60.0%
Investment Trust
ETFs (outside of
brokerage 9.2% | 12.0% 9.6% 6.3% 4.6% 6.0% | 91% | 17.9% 7.1% 5.4% 3.0% | 10.0%
windows)
Self-Directed
Brokerage 181% | 7.5% 13.4% 28.9% 36.2% | 46.0% | 16.9% | 8.9% 11.8% 21.6% 30.3% | 30.0%
Window
MUtual Fund 0, 0, ) 0 0 0, 0, 0, 0 0, 0, 0
Window 46% | 55% 3.8% 3.5% 2.9% 97% | 3.9% | 3.6% 4.7% 2.7% 3.0% | 5.0%
Other 48% | 57% 3.9% 2.9% 6.7% 6.5% | 3.9% | 3.6% 2.4% 5.4% 6.1% | 5.0%
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How often do you formally review the investment
options?

All Industries Manufacturing: Consumer Products

Overall Micro Small Mid Large | Mega oreal Micro Small Mid Large Mega

(<§5MM) | (§5-<S50MM) | ($50-<5200MM) | (5200-51B) | (>$1B) (<S5MM) | (85-<§50MM) | ($50-<6200MM) | ($200-51B) | (>$1B)

Quarterly | 38.0% | 16.9% |  34.1% 543% | 68.9% |68.9% | 46.6% | 17.1% | 42.3% 526% | 84.0% | 60.0%
TWICea 0 0 0 0, 0 0 0 0 0, 0 0, 0
o | 17:1% | 124% | 230 7% | 105% | 36% | 13.7% | 114% | 23.4% 158% | 40% | 00%
Annually | 33.9% | 48.0% | 353% 205% | 17.9% |19.2% | 32.9% | 54.3% | 30.8% 263% | 12.0% | 33.3%
E‘;ee"zrl'z 37% | 6.3% 2.8% 2.6% 16% | 36% | 41% | 143% | 0.0% 5.3% 00% | 0.0%
E‘;ee"gri'?’ 20% | 47% | 0.9% 0.9% 08% | 18% | 14% | 00% | 19% 0.0% 00% | 67%
E‘;eerg:* 17% | 29% | 18% 0.0% 00% | 24% | 0.0% | 00% | 00% 0.0% 00% | 0.0%
Never | 35% | 89% |  21% 0.0% 04% | 06% | 14% | 29% | 19% 0.0% 0.0% | 0.0%
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Retirement Income

For use by John Hancock only. Y7 g A
asset Source: PLANSPONSOR Defined Contribution Survey, 2015 Az%n(o_cé

internatiunal Prepared November 2015 | page 48

RETIREMENT
PLAN SERVICES




Which (1f any) retirement income-oriented
products/services do you offer in your plan?

Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<§50MM) | ($50-<6200MM) | ($200-$1B) | (>$1B) (<85MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)
In-plan income
products that | ¢ o0 | cgo0 | 72, 8.1% 78% | 62% | 41% | 0.0% | 9.6% 0.0% 38% | 0.0%
guarantee
monthly income
In-plan income
products that |5 oo | 500, | 315 3.9% 43% | 12% | 0.0% | 0.0% | 0.0% 0.0% 0.0% | 0.0%
guarantee a
base benefit
In-plan income
NOT offering 7.9% 6.9% 7.3% 6.6% 1.0% |13.0%| 6.8% | 8.8% 7.7% 0.0% 3.8% |13.3%
guarantees
Out of plan
annUIty 0 0 0 0, 0 0, 0, 0 0, 0, 0, 0
3.5% 0.9% 2.8% 3.9% 51% | 155% | 34% | 0.0% 3.8% 0.0% 0.0% |20.0%
purchase/
bidding service
nsure U% A% A .0/0 47 .0/ 0 /0 .0 /0 O /0 .07 o0 | 0.0%
U 24.0% | 37.1% 24.7% 14.8% 9.4% 6.8% | 18.5% | 35.3% 17.3% 15.8% 11.5% | 0.0%
Noincome | gqeo | 5010, | s82% | 678% | 69.4% |61.5% | 67.8% | 559% | 615% | 842% | 808% |733%
products offered
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Does your defined contribution plan design allow
for systematic withdrawals™ at retirement?

All Industries Manufacturing: Consumer Products

Overall Micro Small Mid Large Mega Overall Micro Small Mid Large | Mega

(<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

Yes 50.6% @ 41.4% 52.4% 57.8% 57.8% @ 624%  446% @ 41.3% 55.7% 36.1% 36.4% 35.0%
No 29.2% @ 23.9% 30.7% 32.9% 352% | 306%  36.3% @ 20.6% 31.8% 44.4% 57.6% 55.0%
Unsure 202% @ 34.8% 16.9% 9.4% 7.0% 7.0% 19.2%  38.1% 12.5% 19.4% 6.1% 10.0%

*Systematic withdrawals (vs. lump sum or partial distributions) allow participants to
schedule a series of recurring payments, thus creating a predictable stream of retirement

1ncome.
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Fees/Expenses
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What 1s the approximate average asset-weighted
expense ratio of all investment options 1n your plan?

Manufacturing: Consumer Products

overall Micro Small Mid Large Mega overall Micro Small Mid Large = Mega

(<85MM) | ($5-<350MM) | ($50-<6200MM) = ($200-$1B) ' (>$1B) (<S5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B)

2% 98%  70%  6.5% 103%  164% 324% 96% 49%  62% 11% | 97% | 350%
Les(s<t2hSark1) I[());5

ototey | 194% 134%  160%  244%  344% 373% 197% 98%  136%  333%  323%  300%

Lrttee | 165% 84%  177% 281%  253% 124% 210% 164%  284%  139%  20.0% 50%

6100 bee | 137%  110%  19.8% 133%  72%  0.8% 135%  115%  160%  194%  12.9%  0.0%

(GoLisoops 2% 94%  96% 2.4% 08% 12% 61%  66%  11.1% 28%  00%  00%

(eisoobpe | 1% 1T%  1.3% 0.6% 00%  04% 00%  00%  0.0% 00% | 00% | 00%

Golosoope | 04% 0% 0.1% 0.4% 06%  0.0% 04% 16%  0.0% 00% | 00% | 00%
More than 2.50%

(morethan250  02% = 03% = 0.1% 0.2% 06% | 00% 09%  00%  1.2% 28% | 00% | 00%

bps)
Unsure | 31.6% 480%  288% | 202%  147% 154% 288% 492%  235%  167%  161%  30.0%
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Does your organization/plan have a policy to
address fee equalization?

All Industries Manufacturing: Consumer Products
overall Micro Small Mid Large Mega overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
Y;Si’nap‘l’a"c"gy 158% | 114% | 127% | 252% | 232% | 269% | 17.4% | 11.3% | 140% | 250% | 242% |26.3%
No, but we
plan to
implement 3.6% 2.0% 3.0% 5.7% 1.7% 5.4% 51% | 1.6% 4.7% 5.6% 121% | 5.3%
in the next
year
No, but we
deverTc?gone 146% | 89% | 15.0% 20.9% 224% | 16.9% | 12.7% | 65% | 12.8% 13.9% 24.2% | 105%
in future
NO, and no 0 0 [ 0 [ 0 [ 0, 0 0, 0 0,
langllo 26.5% | 31.9% 28.1% 18.6% 18.1% 178% | 23.7% | 24.2% 26.7% 25.0% 121% | 26.3%
Unsure 39.5% | 45.8% 41.2% 29.5% 28.5% 331% | 41.1% | 56.5% 41.9% 30.6% 271.3% |31.6%
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Does your plan employ an “ERISA account™ or
“plan expense reimbursement account” to capture
appropriate revenue sharing credits?

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega oOverall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<5200MM) | ($200-$1B) | (>$1B) (<B5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)
Yes 374% | 24.2% 33.6% 57.7% 63.4% |458% | 47.6% | 35.1% 40.5% 60.6% 71.9% | 52.6%
No 28.8% | 28.9% 29.8% 24.5% 240% |375%| 209% | 17.5% 21.4% 18.2% 21.9% | 31.6%
Unsure | 33.8% | 46.8% 36.6% 17.8% 127% |16.7% | 31.6% | 47.4% 38.1% 21.2% 6.3% 15.8%
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For the prior plan year, did you calculate the total
fees (all sources) paid to your DC
provider/recordkeeper?

Manufacturing: Consumer Products

Overall =~ Micro Small Mid Large | Mega 4 ..., Micro Small Mid Large Mega

(<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<B5MM) | ($5-<$50MM) | ($50-<$200MM) = ($200-$1B) | (>$1B)
Yes, and we
externally

benchmarked = 34.7%  18.7% 35.7% 51.0% 53.9% 496% 39.9% @ 19.0% 41.4% 63.9% 455% | 47.4%
our plan's
costs/fees
Yes, and we
plan to

externally 7.0% 4.5% 5.9% 8.9% 12.0% 14.6% 9.7% 7.9% 5.7% 1.1% 15.2% 21.1%
benchmark our
plan's costs/fees
Yes, but we did

E;Eﬁr’;t:rfi'ﬂj{ 146%  145%  158% 12.8% 120% 159% 14.7%  19.0%  17.2% 5.6% 6.1%  21.1%
plan's costs/fees

'\:ﬁiebn“;t"ge 36% | 48% @ 3.8% 1.8% 16% | 24% 21%  48%  2.3% 0.0% 0.0%  0.0%

Naot’st:)”r;gzé?naty 182% = 284% = 17.0% 10.4% 75%  37% 105% @ 143%  115% 8.3% 9.1% | 0.0%

Unsure 22.0% @ 29.0% 21.8% 15.2% 131% 13.8% 231% 34.9% 21.8% 1.1% 24.2% 1 10.5%
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Who pays for the plan's administrative/recordkeeping
expenses not covered by related investment revenue?

Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
Participants - Fees
paid via fixed COSIS o4 39 45 19 90 gos 24.7% 274% | 402% 235% 125%  22.7% 314%  333% 33.3%
billed to participant
accounts
Shared
Responsibility -
Participants are
Czwgs ;Ohﬂsgifs 225% | 205%  23.5% 24.1% 224% | 244% 29.8% 297%  20.5% 40.0%  364% 44.4%
organization covers
other expenses
directly
Our organization - All
fees paid exclusively 35.9% @ 47.1% @ 34.6% 29.7% 240% 154% 294% 39.1% 36.4% 20.0% 121% 11.1%
by our company
Not applicable - Al
planfeesare paid @ 11.0% @ 5.3% 11.3% 15.9% 216% 134% 92% @ 47% 12.5% 5.7% 152% 5.6%
via revenue sharing
Unsure 9.3%  12.0% 9.7% 5.6% 45% | 65% 80% 14.1% 8.0% 2.9% 3.0%  5.6%

For use by John Hancock only. Y7 o
aSSEt Source: PLANSPONSOR Defined Contribution Survey, 2015 éz%z[o_c{‘
RETIREMENT
PLAN SERVICES

internatinnal Prepared November 2015 | page 56




How often do you formally review actual
administrative costs/fees?

Manufacturing: Consumer Products

Overall Micro Small Mid Large Mega Overall Micro Small Mid Large = Mega

(<S5MM) | ($5-<B50MM) | ($50-<$200MM) | ($200-$1B)  (>$1B) (<$5MM) | (35-<$50MM) | ($50-<6200MM) | ($200-81B)  (>$1B)

Annually  75.9% @ T17% | 78.6% 785% | 758% @ 768% 773%  687%  83.9% 722%  758%  89.5%
Every1-2 0, 0 0 0 0 0 0, 0, 0 0 10 0
ol 95% | 109%  9.2% 9.3% 92% | 47%  107% 209%  69% 8.3% 61% | 53%
E‘;eer;’é'?’ 6.0%  54%  56% 7.2% TA% | 79% | 74%  45% | 46% 167%  152%  0.0%
Evyeer;’rz'5 17%  13%  1.3% 1.5% 20% | 39%  17%  15%  14% 2.8% 00%  53%
E;ig’r?’ 12%  15%  1.2% 0.4% 21% | 08% @ 08%  00%  1.1% 0.0% 30%  0.0%
Never | 57%  93%  4.0% 3.1% 20% | 59% | 21%  45%  23% 0.0% 00%  0.0%
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Defined Contribution Providers
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For how long has your organization used your DC
provider?

All Industries Manufacturing: Consumer Products

Overall | Micro Small Mid Large | Mega | o ., | Micro | Small Mid Large Mega

(<B5MM) | ($5-<850MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | (85-<$50MM) | ($50-<$200MM) |  ($200-$1B) (>$1B)

Lesietgfm 39% | 48% | 34% 28% | AT% | 31% | 44% | 43% | 34% 5.4% 6.1% 5.0%
More than 1

yearbUt 0, 0, 0, 0 0, 0, 0, 0, 0, 0, 0, 0,

oy | 124% | 17.3% | 11.9% 7.0% 79% | 7.4% | 133% | 18.8% | 124% 10.8% 9.1% 10.0%
years
More than 3

oot s o | 135% | 15.9% | 14.4% 109% | 86% | 7.4% | 149% | 23.2% | 16.9% 5.4% 9.1% 5.0%
5 years
More than 5

it s | 116% | 124% | 11.0% 144% | 84% | 105% | 109% | 13.0% | 6.7% 18.9% 9.1% 10.0%
7 years

M°ryeeg§"7 56.4% | 46.3% | 58.0% 63.0% | 69.4% |69.4% | 552% | 39.1% | 607% | 59.5% 636% | 650%

Don'tknow | 22% | 34% | 14% 1.9% 10% | 23% | 12% | 14% | 0.0% 0.0% 3.0% 5.0%
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How often do you formally evaluate your DC

provider?
All Industries Manufacturing: Consumer Products

Overall Micro Small Mid Large | Mega el Micro Small Mid Large Mega

(<85MM) | ($5-<S50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<650MM) | ($50-<6200MM) | ($200-81B) | (>$1B)

Annually | 59.0% | 64.0% | 629% | 469% | 471% | 500% | 56.9% | 63.8% | 689% | 324% | 515% | 31.6%
E‘;e%;rt: 8.5% | 101% | 9.0% 78% | 47% | 35% | 81% | 11.6% | 6.7% 108% | 6.1% | 0.0%
E‘ge%srf 87% | 69% | 77% | 133% | 12% | NT% | T7% | 43% | 56% 243% | 00% | 105%
s | 1A% | 526 | 108% | 157% | 219% | 195% | 145% | 72% | 8% | 216% | 273% | 316%
E‘;Z"ayrf* 50% | 22% | 46% 87% | 94% | 90% | 60% | 14% | 56% 2.7% 124% | 21.1%
Never | 77% | 116% | 5.1% 768% | 57% | 63% | 69% | 116% |  44% 8.1% 30% | 53%
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Advice and Advisers
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Does your plan use the services of a financial
adviser or 1nstitutional retirement plan consultant?

All Industries Manufacturing: Consumer Products
vl Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<§200MM) | ($200-$1B) |  (>$1B)
Yes | 71.7% | 65.9% 70.6% 79.2% 816% |723% | 782% | 65.7% 75.0% 94.7% 80.8% 93.3%
No 283% | 34.1% 29.4% 20.8% 18.4% | 27.7% | 21.8% | 34.3% 25.0% 5.3% 19.2% 6.7%
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What 1s the adviser’s fee arrangement?

Manufacturing: Consumer Products

overall Micro Small Mid Large  Mega overall Micro Small Mid Large  Mega

(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

% Ofplan 0 0 0 0 0 0 0 0 0 0 0 0

assets (bps) 411% @ 48.4% 54.5% 27.9% 13.9% 12.7% 322% @ 56.5% 41.0% 16.7% 14.3% 14.3%

partFi’Cei;am 36% @ 40% @ 44% 2.6% 24%  17% 43%  87% | 2.6% 0.0% 95% | 0.0%

Project- 0 0 0 0 0 0 0 0 0 0 0 0

based 4.5% 1.5% 2.1% 6.0% 120% 12.7% 1.7% 0.0% 2.6% 0.0% 00% | 71%
Monthly/

Annual 288% | 6.6% 16.6% 54.3% 66.0% 61.9% 41.7% 8.7% 30.8% 66.7% 571% 71.4%
retainer

(F.)fvmiﬁff) 10%  13%  1.3% 0.8% 05% | 00% 00%  00%  0.0% 0.0% 00%  0.0%

(erri?;r;:t?gﬁ) 04% = 02%  06% 0.4% 05%  00% 00%  0.0% 0.0% 0.0% 0.0%  0.0%

Don’t know 20.3% @ 37.8% 18.3% 8.7% 8.1% 1.9% 174%  30.4% 15.4% 1.1% 19.0% | 7.1%

Other 5.9% 4.2% 6.5% 6.4% 57% 85% 4.3% 0.0% 10.3% 5.6% 00% | 0.0%
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For the prior plan year, did you calculate the actual
fees your plan paid to your adviser?

All Industries Manufacturing: Consumer Products

Overall Micro Small Mid Large  Mega o ..., Micro Small Mid Large Mega
(<$5MM)  ($5-<$50MM) | ($50-<$200MM)  ($200-$1B) = (>$1B) (<$5MM) | ($5-<S50MM) = ($50-<6200MM) | ($200-81B) = (>$1B)

Yes | 59.2% @ 354% 59.8% 77.6% 76.2% | 758%  69.8% 43.5% 69.2% 83.3% 76.2% 86.7%
No 27.8% @ 48.6% 25.0% 14.6% 16.7% | 13.3% 21.6% @ 39.1% 23.1% 16.7% 14.3% 6.7%
Eﬁé‘vs 13.0% 16.0%  15.2% 7.8% 71%  10.8% 86% 174%  T.7% 0.0% 95%  6.7%
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Is your plan adviser a fiduciary to the plan?*

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large = Mega Overall Micro Small Mid Large Mega
(<S5MM) | (85-<G50MM) | ($50-<5200MM)  (5200-51B) = (>$1B) (<S5MM) | (§5-<550MM) | ($50-<6200MM) = (5200-$1B) | (>$1B)
No 257%  335%  30.0% 155%  137%  158% 183%  264%  20.5% 17.6% 19.0%  0.0%
Y?izu‘cféf’ys) 206% | 19.0%  20.0% 255% | 218% 17.5% 330%  A78%  25.6% 35.3% 429%  13.3%
Y?iz;cgfy” 336%  208%  31.2% M7%  512%  475%  322%  130%  30.8% 29.4% 286%  73.3%
Unsure/ 0 0 0 0 0 0 0 0 1) 0 0 0
ool 200%  267%  18.8% 173%  133%  192% 165% @ 13.0%  23.1% 17.6% 905%  13.3%

*[Note: A 3(21) fiduciary status relates to fiduciary roles lacking discretion while 3(38)
fiduciary roles afford the adviser discretion over investment decisions. |
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What type(s) of services does the financial adviser
or consultant provide?

Manufacturing: Consumer Products

Overall Micro Small Mid Large = Mega Overall Micro ~ Small Mid Large Mega

(<$5MM) | (85-<$50MM) | ($50-<6200MM) ' ($200-§1B) = (>$1B) (<$5MM) | ($5-<$50MM)  ($50-<$200MM) | ($200-$1B) = (>$1B)

Reviewoffund oz ho 8989  96.9% 97.7% 96.7%  949% 948% 91.3%  94.9% 100.0% 952% | 92.9%
performance

Plan investment
selection guidance

Plan provider
selection/due diligence

'Pﬁ]:)ivigri”nznd 654% 46.1%  67.5% 823%  80.0% @ 632% 73.0% 348%  846% | 1000%  762%  64.3%

Provider fee analysis | 80.2% | 72.8% @ 82.1% 87.5% 83.3% 752% 81.7% 73.9% 84.6% 94.4% 81.0% | 71.4%
Plan benchmarking | 64.6% @ 50.8% = 69.3% 73.2% 714% | 59.0% 62.6% 261%  79.5% 83.3% 71.4% | 35.7%
Plan education programs 47.6% | 52.6% @ 58.7% 42.6% 252%  162% 46.1% 522%  61.5% 38.9% 286% | 28.6%

One-on-one participant | pq g0 74 00 6g 7% 374% | 105%  51%  522% 783%  79.5% 33.3% 19.0%  7.1%

924% 87.3%  94.3% 94.3% 93.8% 94.0%  91.3% 783%  94.9% 100.0% 90.5% | 92.9%

69.1% 62.1%  73.5% 78.5% 67.6% | 51.3% 63.5% 43.5% 79.5% 88.9% 52.4% | 35.7%

education

Grogzupfartti'g'npa”t 536% 70.8%  68.4% 37.4% 148%  77%  487%  69.6%  76.9% 33.3% 143%  71%
Review of funds with
committee or internal | 74.9% | 51.4% | 81.3% 804% | 819% @ 82.1% 80.9% 47.8%  87.2% 100.0% = 81.0%  92.9%

plan administrator

Technical help with
corporate transactions | 32.3% | 35.9% @ 35.6% 30.2% 276%  128% 31.3% 348% 41.0% 33.3% 23.8% 7.1%
impacting the plan
Plan compliance review | 49.7% | 51.7% 55.0% 48.3% 41.0% @ 30.8% 41.7% 391% 61.5% 38.9% 23.8% | 21.4%

For use by John Hancock only. Y7 g A
aSSEt Source: PLANSPONSOR Defined Contribution Survey, 2015 éz%ﬂrggé

internatiunal Prepared November 2015 | page 66

RETIREMENT
PLAN SERVICES




Is financial/investment advice offered to participants
in your DC plan?

Manufacturing: Consumer Products

Large = Mega onerl Micro Small Mid Large Mega
($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM)  ($200-$1B) | (>$1B)

Mid
(850-
<§200MM)

Micro Small

Overall (<$5MM) | ($5-<$50MM)

Yes, via onsite
meetings with an 40.8%  451% 48.6% 32.0% 249% | 12.2% 43.4% 59.1% 53.9% 24.3% 30.3% | 0.0%
adviser outside the plan

Yes, via phone-based
conversationswithan =~ 24.4%  23.3% 28.6% 25.1% 17.3%  129% 26.6% 25.8% 31.5% 29.7% 24.2% | 5.3%
adviser outside the plan

Yes, via 3rd party (i.e.,

Financial Engines, efc.)

independent of our DC
recordkeeper

16.1% = 11.0% 14.8% 19.0% 215%  384% 184% 121% 16.9% 21.6% 18.2% 42.1%

Yes, via proprietary

sorvices OSIEE 324% | 207%  34.2% 444%  495%  337% 37.3% 242%  38.2% 48.6% 515%  31.6%

through our DC
recordkeeper
Yes, via another source  5.6% 4.8% 6.4% 5.4% 6.3% 43% 3.7% @ 4.5% 5.6% 2.7% 00%  0.0%
Total "Yes" 74.0%  70.4% 78.6% 73.4% 72.5% 68.2% 77.5% 80.3% 83.1% 70.3% 75.8% 57.9%
No 26.0%  29.6% 21.4% 26.6% 275% 31.8% 22.5% 19.7% 16.9% 29.7% 24.2% 421%
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Does your organization offer participants general
education on any of the following financial topics?

Manufacturing: Consumer Products
Micro Small Mid Large @ Mega Micro ~ Small Mid Large Mega
Overall Overall

(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) = (>$1B) (<$5MM) | ($5-<$50MM) ' ($50-<$200MM) | ($200-$1B) | (>$1B)

Saving and Budgeting 36.0% 20.3% 34.7% 50.7% 582% | 66.3% 43.4% 254% @ 43.2% 43.2% 63.6% 73.7%

Investing 51.7% 33.3%  53.9% 67.4% 73.2% | 734% 55.3% 38.8%  60.2% 59.5% 66.7%  63.2%
Basics/Strategies

Crﬁ:nzgde/;ﬁfbt 16.1% 7.8%  145% 228%  287%  389% 180% 90%  17.0% = 135%  27.3%  47.4%

Home buying 82%  4.4% 6.9% 11.8% 129%  222% 9.0% 6.0% 8.0% 5.4% 121% | 26.3%

College saving 12.5% | 5.1% 10.8% 17.6% 250% @ 349% 176% 4.5% 18.2% 21.6% 212% | 47.4%
Social Security

withdrawal 171% @ 6.4% 15.8% 25.8% 339% | 39.7% 21.3% 6.0% 20.5% 24.3% 30.3% | 57.9%
options/strategies

Tax/Estate planning  12.3% 5.8% 10.0% 19.3% 23.2% @ 325% 139% 6.0% 11.4% 18.9% 121% | 47.4%

Retirement healthcare g g0 g 00 49 39, 305%  363%  36.1% 234%  119%  205% = 207%  364% | 42.1%
costs/savings options

Long-term care 9.0% @ 4.0% 8.8% 13.7% 16.1%  18.3% @ 9.0% @ 4.5% 8.0% 2.7% 18.2% = 26.3%
NONE - We do not

offer any general 40.7% @ 60.1% 38.0% 24.2% 19.7% 16.7%  36.9% 552%  34.1% 32.4% 212% | 21.1%
financial education
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Plan Oversight and Administration
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Does your organization have an investment
committee for the DC plan?

All Industries Manufacturing: Consumer Products
overall Micro Small Mid Large | Mega overall Micro Small Mid Large Mega
(<$5MM) | ($5-<850MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-81B) | (>$1B)
Yes - committee
includes only 449% | 26.4% 45.9% 55.3% 63.3% |67.3% | 52.7% | 22.9% 50.0% 68.4% 76.9% | 68.8%
internal employees
Yes - committee
pe?;ﬂ:ii?e?:zto 24% | 20% | 2.0% 3.2% 31% | 36% | 14% | 0.0% | 0.0% 0.0% 7% | 00%
our company
Yes - committee
includes amix of | »q 30, | 5970, | 35,19 36.0% | 286% |19.6% | 304% | 28.6% | 42.3% 31.6% 154% | 18.8%
internal and
external people
Yes - but unsure of
Cfrr:‘v'[;‘:;zg:ff 14% | 1.7% | 07% 1.2% 19% | 36% | 07% | 0.0% 0.0% 0.0% 0.0% | 6.3%
committee
N‘(’:(')’:T‘]’;Slttgs”t 18.8% | 433% | 13.6% 2.9% 23% | 48% | 115% | 37.1% | 58% 0.0% 00% | 6.3%
Don't know 31% | 5.8% 2.8% 1.5% 0.8% 1.2% | 3.4% 1.4% 1.9% 0.0% 0.0% 0.0%

For use by John Hancock only. by /
_asset x Source: PLANSPONSOR Defined Contribution Survey, 2015 /M
|nternat|0na| Prepared November 2015 | page 70 RETIREMENT
PLAN SERVICES




Do you have a written investment policy statement
(IPS) for the DC plan?

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<6200MM) | ($200-$1B) | (>$1B)
Yes 66.9% | 42.7% 67.4% 88.9% 89.2% |85.7% | 71.8% | 38.9% 76.9% 94.7% 84.6% 81.3%
No 19.8% | 35.1% 18.9% 7.0% 6.9% 77% | 121% | 27.8% 9.6% 0.0% 11.5% 0.0%
oot | 133% | 223% | 138% | 4% 39% | 65% | 16.1% | 333% | 135% 5.3% 38% | 18.8%
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If you have an IPS, does 1t specifically cover target-
date funds and their underlying funds?

All Industries Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega Overall Micro Small Mid Large Mega
(<§5MM) | (85-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)
Yes 50.0% | 47.8% 47.9% 55.6% 48.1% |55.2% | 50.0% | 50.0% 42.5% 61.1% 63.6% 35.7%
No 304% | 24.1% 32.5% 29.3% 33.3% | 31.7% | 33.3% | 35.7% 40.0% 16.7% 22.7% 50.0%
Unsure | 19.6% | 28.1% 19.6% 15.1% 18.6% | 13.1% | 16.7% | 14.3% 17.5% 22.2% 13.6% 14.3%
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How many Responsible Plan Fiduciaries (RPFs)
does your plan have, as defined by regulation
408(b)(2)?*

All Industries Manufacturing: Consumer Products
. . . Mid

overall Micro Small Mid Large | Mega Overall Micro Small $50 Large = Mega

(<$5MM) | ($5-<$50MM) | ($50-<§200MM) | ($200-$1B) = (>$1B) (<$5MM) | ($5-<§50MM) <$é00|v-||v|) ($200-$1B) | (>$1B)

One person | 19.9% | 27.6% 16.3% 15.2% 209% | 16.8% 15.5% @ 22.2% 11.5% 15.8% 11.5% | 20.0%
2-3people | 37.2% 44.1% 43.3% 27.1% 213% | 18.0% 36.5% @ 52.8% 48.1% 31.6% 154% | 0.0%
4-5people | 16.3% @ 6.5% 19.2% 23.3% 21.3% 192% 23.6% @ 8.3% 19.2% 31.6% 385% | 40.0%
MOF:ZJEEB” 5 123%  33%  94% 202%  248% 287% 104%  00%  7.7%  158%  154%  26.7%
Don'tKnow | 14.2% | 18.6% 11.8% 12.2% 16% 174% 142% @ 16.7% 13.5% 5.3% 19.2% | 13.3%

*[Note: 408(b)2 defined a RPF as “a fiduciary with authority to cause the covered plan to enter into, or
extend or renew, the contract or arrangement.” In other words, it is the person or committee who has the
power to hire and fire the particular service provider, e.g., the broker-dealer, recordkeeper or RIA.]
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Has your organization developed targeted
education/communications to participants surrounding
decisions related to the following topics? (% "yes")

Manufacturing: Consumer Products

Micro Small Mid Large | Mega Overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<§5MM) | ($5-<§50MM) | ($50-<§200MM) | ($200-$1B) | (>$1B)

Overall

Rolling over past
plan balances | 32.5% | 27.9% 34.6% 33.5% 37.5% | 35.1% | 34.3% | 33.3% 39.8% 27.0% 33.3% | 27.8%
into current plan

Taking a pre-
retirement 19.0% | 16.6% 20.2% 20.2% 21.6% | 18.1% | 224% | 25.8% 28.7% 16.2% 15.2% | 5.6%
distribution

Distribution/
rollover options
upon employee | 404% | 33.2% 42.2% 42.6% 49.5% | 49.2% | 43.6% | 46.2% 42.0% 43.2% 45.5% | 38.9%
termination/
separation

Income/
distribution
options upon
retirement

296% | 21.1% 31.8% 31.5% 424% | 38.6% | 31.5% | 27.0% 38.6% 21.6% 37.5% | 22.2%
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When communicating with plan participants, how
often do you vary/target the message based on
participant demographics (1.e., age, gender, income,
etc.)?

Manufacturing: Consumer Products
overall Micro Small Mid Large | Mega overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
Always 10.3% | 10.1% 11.2% 9.9% M7% | 47% | 8.6% 9.1% 10.1% 8.1% 9.1% 0.0%
Sometimes 38.6% | 19.9% 38.9% 55.1% 62.2% |68.9% | 47.5% | 30.3% 50.6% 51.4% 63.6% | 57.9%
Never 21.7% | 25.3% 23.1% 17.7% 13.8% | 14.6% | 18.4% | 21.2% 15.7% 21.6% 9.1% 31.6%
U”Sfrfo/w Dont | 95on | 125% |  8.9% 5.8% 63% | 8.7% | 115% | 212% | 6.7% 13.5% 6.1% | 5.3%
Not applicable --
we don't have a
VoIl 19.9% | 32.3% | 17.9% 11.5% 6.0% | 3.1% | 13.9% | 182% | 16.9% 5.4% 124% | 5.3%
communications/
education
program
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Please 1indicate your level of agreement with each of
the fOHOWng statements (% "agree" or "slightly agree")

Manufacturing: Consumer Products

Micro Small Mid Large | Mega Overall Micro Small Mid Large | Mega
(<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<§50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)

Overall

Our organization
prefers terminated
employees with | 35.4% | 23.6% 31.4% 45.2% 525% |611% | 38.7% | 17.6% 39.2% 41.2% 52.0% | 60.0%
material balances
remain in our plan
Most of our
employees will
achieve their 30.2% | 25.4% 29.9% 32.6% 359% |[381% | 21.8% | 17.1% 23.5% 17.6% 25.0% | 26.7%
retirement goals by
age 65
Our plan will likely
add more
ret”;’\‘:g;q‘gﬁ?me 27.9% | 282% | 28.0% 29.2% 271% | 24.6% | 254% | 353% | 27.5% 11.8% 20.0% | 20.0%
products/services
in the near future
The Dol's 2012
fee disclosure
rZ?:;rtT;‘lem”;fOCZ‘ée 515% | 51.3% | 52.5% 53.5% 50.4% | 44.6% | 47.2% | 58.8% | 43.1% 47.1% 520% | 26.7%
our understanding
of our plan fees
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Which of the following measures, 1f any, do you use
to assess the success of your plan?

Manufacturing: Consumer Products
Overall Micro Small Mid Large | Mega vl Micro Small Mid Large |Mega
(<§5MM) | ($5-<650MM) | ($50-<$200MM) | ($200-$1B) | (>$1B) (<$5MM) | ($5-<$50MM) | ($50-<$200MM) | ($200-$1B) | (>$1B)
Participation rates | 64.3% | 45.6% | 67.3% 75.1% 79.1% | 84.0% | 69.4% | 412% | 72.0% 78.9% 88.5% |80.0%
Deferral rates | 52.8% | 32.8% | 55.0% 65.5% 68.8% | 76.7% | 604% | 235% | 68.0% 63.2% 80.8% |80.0%
Participants meeting
monthly retrement | 6.1% | 35% | 5.4% 11.7% 87% | 86% | 56% | 5.9% 8.0% 5.3% 38% | 0.0%
income goals
Participants meeting
rrzt;?::nqte:tcgtr:s 80% | 26% | 59% 15.6% 15.8% | 17.8% | 9.0% | 2.9% 6.0% 15.8% 192% | 6.7%
goals
Pa”"i'cf’f‘n”;fcia"'”g 219% | 12.0% | 20.8% 24.3% 324% |509% | 236% | 88% | 18.0% 26.3% 42.3% |40.0%
Participants with
"appropriate” asset | 14.4% | 6.0% | 9.8% 23.1% 26.1% | 442% | 18.8% | 2.9% | 12.0% 26.3% 346% |40.0%
allocations
Increased deferrals | 10.0% | 6.4% | 10.2% 13.5% 13.0% |14.1% | 83% | 59% | 12.0% 0.0% 15% |6.7%
aﬁgg‘foaoﬁsoﬁpgd 128% | 48% | 10.8% 201% | 233% |294% | 11.8% | 59% | 12.0% 10.5% 192% |13.3%
Satisfaction surveys| 16.3% | 14.7% | 17.2% 13.8% 178% | 227% | 132% | 235% | 16.0% 5.3% 77% | 0.0%
Plan benchmarking | 28.4% | 14.7% | 30.7% 39.9% 36.8% | 39.3% | 33.3% | 17.6% | 38.0% 26.3% 50.0% |33.3%
anesa“s‘a"r‘zzs 26.3% | 43.0% | 23.9% 16.5% 142% | 135% | 22.2% | 412% | 18.0% 15.8% 115% 120.0%
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For more reports like this one...

If you would be interested in seeing a report similar to this one for
another industry, or if you would like to see additional topics explored in
this report, please contact Brian O’Keefe at (203) 979-3091 or
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PLANSPONSOR Industry Reports currently

available include:

*403(b) plans

*457 plans

sAccounting/CPA Firm/Financial Planning
sAdvertising/Marketing/Printing
sAerospace/Defense

sAgriculture

sArchitecture

sAutomotive Dealerships/Service
sAutomotive Manufacturing/Parts
*Banking: Commercial/Retail
*Building/Construction/Contracting
*Business Services/Staffing
*Chemicals/Mining

*Consulting

sConsumer Services

*Credit Unions
¢Distribution/Manufacturer's Rep/Import/Export
sEducation: Higher Ed

sEducation: K12/Preschool/Daycare
*Engineering

*Environmental, Recycling, Remediation, Testing, Consulting
sEquipment Sales/Leasing/Service
sFinancial Services

*Fortune 1000

*Government/Public Works: City/Municipal

For use by John Hancock only.

*Government/Public Works: County, State and Federal
sHealthcare Organizations (for profit)

sHealthcare Organizations (not for profit)
sHotels/Gaming/Entertainment/Hospitality/Travel
¢|nsurance/Reinsurance

¢|nvestment Banking/Holding Companies

¢ abor Unions

¢l aw Firms

eManufacturing: Consumer Products
*Manufacturing: Industrial Products
*Media/Communications/Publishing

*Membership Organizations/Industry Associations
*Nonprofit Organizations/Endowments/Foundations
*Qil & Gas/Energy

*Pharmaceuticals

*Real Estate Management, Investment and Development

*Religious Organizations/Social Services
*Research & Development
*Restaurants/Food Service

*Retail
sTechnology/Computers/Software
sTelecommunications
sTransportation/Airlines

eUtilities

*Wholesale
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